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The general purpose of the course is to reason about the role of design in new product development processes aimed at innovation. 
At first the two main concepts of Design and Innovation will be defined. 
Then, the possible contribution of design to (product) innovation, in term of both process inputs and outputs, will be discussed. Indeed, a design-driven innovation process can have three possible levers: form, mode of use, and technology; and four possible results: aesthetic, mode of use, meaning, and typological innovation. Levers and results will be described through a number of examples. 
Afterwards, the design process and the importance of analyzing the (cultural and of use) context will be discussed. 
Finally, the concept of creativity will be introduced, with an overview on a number of design tools useful to boost the generation of creative product ideas.  

The course will be made up of:

· ex-cathedra lectures: “Defining Design”; “Defining Innovation and the contribution of Design to an innovation process”; “Design as a Process”; “The Creative Process” (totalling 10 hours)

· in class exercise on design creativity tools  (6 hours)
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